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ABSTRACT

This research aims to identify the factors influencing foreign students towards
luxury product preference in Malaysia. More specifically, it is to consider the
combined effect of culture, social values, individual and group needs.

In the past five years, more and more students chose Malaysia as their ideal place
to study aboard Obviously, the increasing number of foreign students will add

some posgt:ve efFect on an, economy also for the |u>;ur§f market. The customer
SR, *
behavior ﬂkswe/attentlon fo/ when a brand wanis tof;ﬁ}cceaﬁf%n the marketplace

more market share and provide better service is becoming an issue facea? by the
retailers. In this research, the author conducted an investigation which focuses on

foreign students to examine the factors that affect ftkg@ luxury brand preference.

What is the main reason that drive foreign students to purchase luxury products in
Malaysia? Most of research indicates that luxury brand product represents the
social position and redefine their identity, it is a symbol of uniqueness and wealth
(Chadha & Husband, 2006). The younger generation preference towards luxury
brand products should be examlné contmuously Within the past five years, the
number of foreign students in Malaysna has increased each year. The data will be
collected individually among the foreign students in Nilai and Subang Malaysia,
200 vaild participants in this research.
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